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Report Background & Trend Key Findings
ReportObJeCtlve ________________________________________________________________ | ocational Trends
' 5 Commuting (distance travelled) 20% drop in average miles travelled, with marked severity in finance and

Analysis of Macro Data from . !
’ banking commercial sectors

Hotmob Data Lake

Work locations see up to 25% drop in activities
Overly affected industrial areas, Kwun Tong, Fo Tan, Kwai Fong...

Use A.l. analysis to identity and

, . | Overly affected commercial areas Central, Quarry Bay Kowloon Bay, Sai Wan...
locate key trends in several areas of Overly affected retail areas, Causeway Bay, Tsim Sha Tsui, Mongkok, Shatin...

ginterest

Residential locations see increased duration and frequency - social distancing measurements

@ Locational Trends Behavioural Trends

5 é Outdoor Activities - Explosive Growth

; ; Country parks, Hiking Trails, visitor numbers up 20% vs same period in 2019

e Behavioural Trends Associated online activities - 200% Increase in Hiking & Outdoor research and ecommerce activities

Parents safeguarding children with stay at home periods, prevalent on weekends vs previous activities
@ Interest Trends
5 Societal Macro trends - increase in; Financial securities (gold), Ecommerce and Gaming

: . Market contractions - Travel & Events, (OTA's, Airlines, Agencies, B2B Events & Exhibitions)
Identify key baselines to mark

‘normal environment’ vs ‘affected Interest Trends

environment Parents (mindful activities) - health and wellness (healthy eating and child health research)
key indicators for market sector Home Education - online learning, tools, apps, support, residential multiple devices online for longer

recoveries - | |
é Millennials (supercharged convenience & entertainment)

indexs of baseline trends pre and post virus outbreak. | . . . . : _ .,
. (individual data windows noted on graphics) Local attractions - points of interest in neighbourhood, ‘micro travel tourism

Increased usage frequency of Food delivery services, Ecommerce
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Social Distancing (Sep - Mar 2020)

——— Average Distance Travelled Per Day (Weekdays) - Average Distance Travelled Per Day (Weekend)
11.5K ’

First Case in HK

11K | / ‘ '
V\ HK Gov
\ Announced Work
1 from Home
|\ Practice

___________________________

10K

9.5K 10 Feb 2020 to 16 Feb 2020 (Week 7)
m Average Distance Travelled Per Day (Weekdays): 9,180.95

9K
30 Sep 2019 28 Oct 2019 25 Nov 2019 23 Dec 2019 20 Jan 2020 17 Feb 2020 16 Mar 2020

14 0ct 2019 11 Nov 2019 9 Dec 2019 6 Jan 2020 3 Feb 2020 2 Mar 2020 30 Mar...

Before Outbreak After Outbreak
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Average Travelled
Distance per person
drops sharply by 20% in
Feb

Notably - weekend travel
decreased

people chose not to
travel at weekends as
well.



| Working From Home
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Surge in Weekend Rural
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Extreme Volume Changes on Site Traftic

— THE GULU  —— Worldometer - real time world statistics
—— TopBeautyHK —— SH@EMH — 0EZE

— |nvesting.com

— {EF{F K HGuide

—— GroupBuya E¥{ —— —EEFEER

60K

Increased inte Gaming
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6 Jan 2020 20 Jan 2020 3 Feb 2020 17 Feb 2020 2 Mar 2020 16 Mar 2020
—— Skyscanner ——— MamiBuyfE&M —— TripAdvisor —— MATCHA - BZ&55 FiRiIERL#E
200K
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100K
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Upward Trends: 300%
increase in local tours, gold
price, e-commerce, gaming-
related sites/apps.

Downward Trends: 50%
reduction in Travel-related
sites and apps.



Parents - Change of Activity Patterns
0

WEEKDAYS

12K

10K

8K

6K

4K

2K

Parents are particularly anxious towards the outbreak:

. Jan2020

B Feb 2020

Norm

B Mar2020

Parents

12K

10K

8K

6K

4K

2K

WEEKENDS

o Jan2020 [ Feb2020

P Mar 2020

> 20% drop of
weekend travelling
distances

Norm Parents

1. Significant reduction of travel during weekends, possibly due to higher vulnerability of children contracting the disease.
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Parents - Change of Topic Interests

—— Family Activities —— Health-conscious Content —— Education

25%
Before Outbreak After Outbreak

20%

15%

10%

5%

0%
30 Dec 2019 13 Jan 2020 27 Jan 2020 10 Feb 2020 24 Feb 2020 9 Mar 2020 23 Mar...

6 Jan 2020 20 Jan 2020 3 Feb 2020 17 Feb 2020 2 Mar 2020 16 Mar 2020

Parents are particularly anxious towards the outbreak:
1.Significant reduction of travel during weekends
2.5Shift of interests from family-activities related topics to Health consciousness and Education
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Parents - Keywords Breakdown

— RERE —FREFR — RERE® — @RER8 — RFESN —@EEE — REFRE
60K
50K \
s . > ( \
/
30K ~
AN
20K - Significant interest growth:
RERER, BROE, #FAE, BFLEE XEER
10K P /
SO%ec 2019 13 Jan 2020 27 Jan 2020 10 Feb 2020 24 Feb 2020 9 Mar 2020 23 Mar...
6 Jan 2020 20 Jan 2020 3 Feb 2020 17 Feb 2020 2 Mar 2020 16 Mar 2020
—— BF — BFEE — BFRE — BFED — BmFRE — BT
12%
Jon Significant decline of interest:
R G E GRS R R
8% |
)
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4%
o %
— — N /\
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13 Jan 2020 27 Jan 2020
20 Jan 2020

10 Feb 2020 24 Feb 2020
3 Feb 2020 17 Feb 2020 2 Mar 2020

After Outbreak

30 Dec 2019
6 Jan 2020

Before Outbreak

16 Mar 2020
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9 Mar 2020 23 Mar...

—HE — BHE —HER — STEM  — {SEREE2 {28 —— Zoom

60K
Significant interest growth:
% = [== = EX == =
50K STEM, /N2HF, FRNMEE, HER, (F5%, Zoom
40K
30K A
\ / e p—
20K [ —
—_— g ~\

K =

0 /7
30 Dec 2019 13 Jan 2020 27 Jan 2020 10 Feb 2020 24 Feb 2020 9 Mar 2020 23 Mar...

6 Jan 2020 20 Jan 2020 3 Feb 2020 17 Feb 2020 2 Mar 2020 16 Mar 2020

Upward Trends:
Health & Wellness, Food and Dietary, Home recipes,
healthy eating

Downward Trends:
Family activities, excursions, private lessons
(music, swimming, language, tutoring)



Millennials - Change of Topic Interests

weses Travel Online Shopping/Food Delivery Home Entertainment Local Tour

15%

10%

)7 Jan 2020 10 Feb 2020 24 Feb 2020 9 Mar 2020 23 Mar_.
3 Feb 2020 17 Feb 2020 2 Mar 2020 16 Mar 2020
Before Outbreak After Outbreak

Entertainment-oriented Millennials are deprived of their travel opportunities, but have found new interests on
Home Entertainment, Local Tour and develop habits on using Food Delivery services as compensation.
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| Millennials

— BHARRE G - REEEGE —— REIE — BERE — WRE - BRE
100K
Significant decline of interest:

80K HZNhxE, ixdeahas, ks, BE 8, Rimids, FEIxdE

60K

40K

20K
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30 Dec 2019 13 Jan 2020 27 Jan 2020 10 Feb 2020 24 Feb 2020 9 Mar 2020 23 Mar...
6 Jan 2020 20 Jan 2020 3 Feb 2020 17 Feb 2020 2 Mar 2020 16 Mar 2020
— {7l — TEA—H#H oE - BARE O ——8E - FEE - THLE

20K

Significant interest growth:

aals, BE, AR, 17, 308, EREE, sthi— H 1

15K

10K

5K

0
30 Dec 2019

6 Jan 2020

10 Feb 2020
17 Feb 2020

24 Feb 2020
2 Mar 2020

9 Mar 2020
16 Mar 2020

13 Jan 2020
20 Jan 2020

27 Jan 2020
3 Feb 2020
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23 Mar...

60K

40K

20K

— FHEBIER

e PC Games

—— PS4

e Netflix

— {EX%Nintendo Switch  —— HENFE

— EHRRE/EYZH (.

Significant interest growth:
T tsE, FHBEy, BIVFR RS, ERENintendo Switch,
PS4, Netflix
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Significant interest growth:
40K HRETVER, 488E, N, UberEATS, Deliveroo
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Local News Portal Insight (App vs Web)
0

News Sites Visitors (Daily Avg.) [l News Sites Ad Events (Daily Avg.)

105K

Upward Trend for both page views & users

1. ~10% increases in users from Jan to Apr

2. *News Portal saw the greatest gain in users in Feb,
but revert to normal in Apr. No change in other

I I publishers.
80K - - I I
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100K

95K

90K

APP

85K

—— News Sites Visitors (Daily Avg.) B News Sites Ad Events (Daily Avg.)

Upward Trend for both page views & users
1.  2xin Web traffic and users after outbreak.
2. All Publishers saw significant gain in users and
traffic in-web.
a. *2xfor News & Forums
b. Potentially due to work from home for the
increased website/PC activities
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Local Travel Publishers Vs E-Commerce Insight

— Travel Sites Visitors (Daily Avg.) B Travel Sites Ad Events (Daily Avg.)

15K —— Online Shop Sites Visitors (Daily Avg.) [l Online Shop Ad Events (Daily Avg.)
a 7K
12.5K
10K 6K -
7.5K
5K
5K
4K
2.5K
0 3K I
o aQe R \ LT R P ) L N U \ PPN | LA \ P TG PN N | PPN PN X O Qb
eC 0,19'19 20 QS{L 'o“qpq’ a“qpm ‘0'29(1’ q'dL e‘oq’ o e qpq' < P (P o a‘q’@ G ™ & q’@ < o eoq’g\ omgqp 3’<>“rLQ‘L)'<>“QS{L )a(\qp'l« X 010(« («?p ?6 a‘ a‘ &0\1@‘ 'LQKI@J&\J\"’ b «* s
P o3 33 03 157 @ REMCLN. SUIP U NA PN LR PV o3 43T g0 17 4% 0T (1 'L"‘ q"‘ PV Y o

« Significant Downward Trend for both page
views & users

 >80% decreases in users and page views
from Jan to Apr

* Exception: Sites promoting local tours

» Significant Upward Trend for both page
views & users

* >50% increases in users and page views
from Jan to Apr
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VOD Platforms Site Traffic Insights

—— Home Entertainment (VOD) Sites Visitors... B Home Entertainment (VOD) Ad Events (Da...

|I||I
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300
1.Upward Trend for Home

Entertainment sites visitors.
2.2.5x In traffic and users after outbreak

250

200
Short term peak in visitors, with a sharp

150 drop in visitor and sustained increase

100

Site had no significant changes in
marketing promotions in the period

VIDEO ON DEMAND
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Hong Kong Mobile Universe : Hotmob DMP Coverage

122M+

Content Page Indexed#

23.7M
*Subscriptions on mobile data
services (Jan 2020) .

Total Device Reach#

Total User Profiles#

2,000

Platform Audiences#

0

Custom HK Audiences#

Source 1, *http://www.ofca.gov.hk/en/media_focus/data_statistics/
key_stat/
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Implications — Story Behind The Data

What did the data tell us? - the past

HK Residents have shown clear changes in interests and
behaviors

Data is leading the way in enabling marketers to shape
messages and offerings in a timely fashion. Surges in time
spent at home online have been a boom for entertainment and
video apps, Netflix Marketing has certainly expanded to cover
this need

The same uptick was seen in food delivery services and home
shopping portals and personal banking. Benchmarking
‘normal conditions’ to measure ‘positive’ and ‘negative’
changes is key to understanding what is driving a particular
market sector

This report was created to highlight the pre and post virus
outbreak and its impact on user behavior

The look back window its of limited use in real world

applications and the next logical step is to take a ‘moving
window’ to monitor change and provide timely updates
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What are the next steps? - the future

Recovery Indicator Monitoring & Timing
Data will signal when HK consumer and commercial confidence will return.

By tracking the basket indicators below it will be crucial guidance to business and hopeful indicators
for residents of life ‘returning to normal’ after the virus

1. Retail Footfall
Premium Shopping Malls, local shopping malls, District level, POI

2. Entertainment
Location footfall, online subscriptions & consumption

3. Travel & Transport
Commuter Journeys, Autos Usage, Public transport (Airport, Ports of entry)

4. Consumer Interests changes

Foreign Currency Exchange / Travel Destination Content

Stay Home Activities (Video Game, Homemade food, Online Education)
New Car Content Consumption

New Property Content

Insurance Product Research

Financial Products (investment, stocks, bonds)



hot

To know more... please contact us
info@hot-mob.com
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